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1. Master Logo

The logo is available in 4 colour variants. These can be chosen to complement

their implementation.
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1.1 Master Logo Monotone

The monotone logo should only be used when colours are limited, and black and
white is the only option.
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1.2 Exclusion Zone

The exclusion zone around the Heart of Adventure:
Calon Antur logo is indicated by the dotted line. This area
must remain clear of all typographic and graphic elements.

When placed on photography, make sure the logo is clearly
visible and positioned on a clear background.

The exclusion zone is determined by the height of the ‘C’
of ‘Calon Antur’ in the logo and applies to all logotype
reproduction sizes.

Using this formula the exclusion zone should vary in direct
proportion to the size at which the logo is reproduced.
This applies across all versions of the logo.
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1.3 Minimum Logo Size

The logo size can vary according to its usage but it must always
be legible, therefore the minimum size for all versions of the logo
is shown here.
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1.4 Incorrect Logo Usage

The logo should never be stretched or
squashed in any way. This applies to all
versions of the logo.

HEART 2

The logo should never be manipulated in any
way. This applies to all versions of the logo.

The logo proportions should always remain the
same and should never be changed in anyway.
This applies to all versions of the logo.

The logo should never be warped or distorted
in any way. This applies to all versions of
the logo.
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1.5 Copublishing

When applying this in a copublishing environment please adhere to this

guide below.
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1.5 Copublishing (Web)

This is to show an example of use in a web application.
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Welcome to Zip World | Zip WorldZip World

|«l> | \E\  www.zipworld.co.uk

J
News ™ Popular™ TOMT™ r+—

&3 [T] EE Apple Google Maps Yahoo! YouTube Wikipedia

Click image above to see larger map

FACEBOOK

Zip World
2 Like

2,095 people like Zip World.

Address: Penrhyn Quarry, Bsthesda, Bangor
Gwynedd, LLE7 4YG

Email: info@zipworid.co.uk | Terms | Partner Page

Vieu Gallery »

ElLike < 2.8k| W Tweet| 276 .’ﬂmw_. _J.,-!ﬂ,'!ij 110

s TWITTER FEED YOUTUBE

Blue Peter CBBC 5.45 PMI!! Zip World featured
about 5 days ago from web

RT @lwanrunner: The zip wire was amazing
cant believe | said "oh mum" before | flew....
She will love that tho #thecneshow 08:51:44
PM March 25, 2013 from web
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1.6 Master Logo Dual Language
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2. Brand Colour Palette

Our core colour palette is bright and bold to reflect the nature of the brand.
These should be used throughout the design in solid shapes to create a
strong brand recognition. If they are to be used in conjunction with the
brand logo and/or copy, both the logo and the copy should be coloured
white to ensure legibility and maximum stand out.
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3. Master Typefaces

The Neuzeit S family is the primary typeface of the Heart of Adventure identity.
It's a simple and bold typeface with good legibility.

Neuzeit S Book Heavy should be used for titles and headlines and Neuzeit S
Book should be used for body copy across all collateral, documents and letters

NEUZEIT S BOOK HEAVY
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijkimnopqrstuvwxyz
0123456789&! % $*(.,;:)

NEUZEIT S BOOK
ABCDEFGHIJKLMNOPQRSTUVWXYZ

abcdefghijklmnopgrstuvwxyz
0123456789&!%%$*(.,;:)
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3.1 Web Safe Typefaces

The Helvetica family is the web safe typeface of the Heart of Adventure
identity. It's a simple and bold typeface with good legibility.

Helvetica Bold should be used for titles and headlines and Helvetica Regular
should be used for all body copy.

HELVETICA BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789&!%%*(.,;:)

HELVETICA REGULAR
ABCDEFGHIUJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz
0123456789&!%%$*(.,;:)
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4. Photography Style Overview

These images are stylistic examples only. They give an indication of the
composition, look and feel required to express Heart of Adventure.
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Contact

For identity assets and queries,
please contact Carole Startin at
Tourist Partnership North Wales on:

Telephone 01745 585440
carole.startin@tpnw.org




